Chapter 8 - Corporate Social Responsibility
Definition:

Corporate Social Responsibility is the continuing commitment by business to
behave ethically and contribute to economic development while improving the
quality of life of the workforce and their families as well as of the local community
and society at large.

Corporate social responsibility (CSR) is a self-regulating business model that helps
a company be socially accountable — to itself, its stakeholders, and the public.

Benefits of corporate social responsibility
Some clear benefits of corporate social responsibility are:

Improved public image: This is crucial, as consumers assess your public image
when deciding whether to buy from you. Something simple, like staff members
volunteering an hour a week at a charity, shows that you’re a brand committed to
helping others. As a result, you’ll appear much more favourable to consumers.

Increased brand awareness and recognition: If you’re committed to ethical
practices, this news will spread. More people will therefore hear about your brand,
which creates increased brand awareness.

Cost savings: Many simple changes in favour of sustainability, such as using less
packaging, will help to decrease your production costs.

An advantage over competitors: By embracing CSR, you stand out from
competitors in your industry. You establish yourself as a company committed to
going one step further by considering social and environmental factors.

Increased customer engagement: If you’re using sustainable systems, you should
shout it from the rooftops. Post it on your social media channels and create a story
out of your efforts. Furthermore, you should show your efforts to local media
outlets in the hope they’ll give it some coverage. Customers will follow this and
engage with your brand and operations.

Greater employee engagement: Similar to customer engagement, you also need
to ensure that your employees know your CSR strategies. It’s proven that
employees enjoy working more for a company that has a good public image than




one that doesn’t. Furthermore, by showing that you’re committed to things like
human rights, you’re much more likely to attract and retain the top candidates.

More benefits for employees: There are also a range of benefits for your
employees when you embrace CSR. Your workplace will be a more positive and
productive place to work, and by promoting things like volunteering, you
encourage personal and professional growth.

Generation of Employment
Improved Standards of living
Upliftment and empowerment of women

Focus on Girl Education

Social Entrepreneur

A social entrepreneur is a person who pursues novel applications that have the
potential to solve community-based problems. These individuals are willing to take
on the risk and effort to create positive changes in society through their initiatives.

Social entrepreneurship is all about recognizing the social problems and achieving
a social change by employing entrepreneurial principles, processes and operations.
It is all about making a research to completely define a particular social problem
and then organizing, creating and managing a social venture to attain the desired
change. The change may or may not include a thorough elimination of a social
problem. It may be a lifetime process focusing on the improvement of the existing
circumstances.

Social entrepreneurs are the pioneer who initiates the idea or solution for the
existing social problem and which is faced by the society. They are resolving this
issue and problem with bunch of similar interested people. They generally try to
gather right people in team and then go for the problem solving by taking actions
and spreading awareness in society.

Social Entrepreneurs are innovators
Social Entrepreneurs are change agent

Social Entrepreneurs are dreamers




Social Entrepreneurs are leader
They analyse these social issues and problems

They are inspiration and motivator for the many upcoming social entrepreneurs.

According to these, the social entrepreneur plays the role of a CHANGE AGENT
in society by:

e Adopting a mission to create and sustain social value

e Searching for and pursuing new opportunities to serve that mission

e Continually innovating, adapting and learning in pursuit of the mission
e Acting boldly without consideration of resources current in hand and

e Being accountable for outcomes of activities




